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B crarbe paccmarpuBaeTcsi MOAXOAbl K M3YYEHHMIO MPO0JieMbl KPOCC-KYJIbLTYPHOI0 o0MeHa B cdepe cmopra.
IIpeacrasiieHHbIe JaHHBIE 1eMOHCTPUPYIOT pa3HOO0Opa3ue KYJbTYPHBIX cBfA3eil B cepe cnopTa M AajbHeHIIeM
Pa3sBUTHH KyJIbTYpHOTro o6MeHa. IIpuBoasiTCA NMpUMephbl HCCJIENOBAHUI 0 KPOCC-KYIbTYPHOI KOMMYHMKAIIMA U
MHUIPALMH CHOPTCMEHOB. PaccMaTpuBas mpo0iaeMy KpOCC-KYJIbTYPHOH KOMMYHHKAIIMA B CHOpPTE BBIACJSIOT
TaKHe ACHeKThbl KAK MMIIOPT M KCIOPT BHIOB CIOPTAa, MATPALIMI0 CHOPTCMEHOB M3 CBOeil CTpaHbI B Apyrue
CTPaHBbI, IPOBeICHHE MEKTYHAPOAHBIX CHIOPTUBHBIX MEPONPHATHII, MUTPALMs TPEHEPOB, MHOTOHALTHOHAIbHAS
JAeITeIbHOCTh U CHOHCOPCTBO CIIOPTHBHLIX OPEH/I0B, MEKAYHAPOIHBIE BLICTYIUICHUS] CHOPTCMEHOB M IOJIePKKa
CIOPTHUBHBIX MNPOAYKTOB HHOCTPAHHBIX CHOPTHUBHBIX (upMm. OTMmedaercsi, YTO HApPAAY € HNO3UTHBHBIMH
TeHJCHIMAMHA B MHUIPALMH CIOPTCMEHOB, B CHJIYy HEIOCTATOYHOI M3Yy4YeHHOCTH JAHHOW NpPoO0JieMbl MOTYT
BO3HHKATh MEKHAIMOHAJIbHbIe KOH(GINKTBL. B ¢Bf3M ¢ 4YeM JajbHeillllIne HCCIeI0BAHUS JOTKHBI OBITH

NMOCBSIIEHbI M3yYeHUIO OTHOUIEHHUS K JaHHOH mpolieMe crieliuaIucToB B cepe cnopra.
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In the article a study of approaches to the cross-cultural communication problems in the sports field was conducted.
The presented data demonstrated the diversity of cultural connections in the sports field and the further
development of cultural communication. Examples of research on cross-cultural communication and the migration
of athletes were provided. The cross-communication problems in sports were considered ,such as sports import
and export,athletes’ migration from their countries to another, international sports events, coach
migration ,multilateral activities and sponsorship of sport brands, athletes ’ international performances and the
support of foreign sport product companies .It was noted that the trend of athlete migration is positive now, but
due to insufficient reaches of this problem, conflicts between different countries can be arisen. In view of this case,

further researches should be devoted to studying the attitude of specialists toward the problem in the sports field.
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Lenp Hamiero wucciaeqoBaHUS 3aKIOYanach B TEOPETUUYECKOM aHalM3e MpoOiIeMbl Kpocc-
KyJbTYypHOM Murpaunuu B cropre. Mcxons w3 aHamusa JMTEpaTypbl MOJKHO CKa3arb, 4TO KPOCC-
KyJIbTYpHast KOMMYHHKAaIUs B 00pa30BaHuM, OM3HECE U CIIOPTE COACHCTBYET MUTPALIUH BBIIAIOIINXCS

TaJaHTOB MEXJly CTpaHaAMHU 1 0OMEHY BBICOKOKaueCTBEHHBIMU pecypcaMu. Hanpumep, B mocneanue



ro/ibl CTYAEHTHI U3 Pa3BUBAIOLIUXCA CTPaH OTIPABISAIOTCA B Pa3BUThIE CTPaHbI, YTOOBI MOIYYHUTH
Oosiee KauecTBEHHOE OOpa3oBaHME, a €BPONEHWCKUE M aMEPUKAHCKHE CTYACHTHI OTIPABISAIOTCS B
A3uio I WM3y4YeHHsI BOCTOYHOM KyinbTypel. OOMEHbI B 007acTH COTpPYIHHUYECTBA C
MHOTOHAIIMOHAJIbHBIMU KOMIAHUSMHU TaK >K€ CTAHOBATCA Bce Oo0Jiee YaCTBHIMH: TNPEANPHITHS
OTIIPABJIAIOT CBOMX CIIEIMAINCTOB Ha 00yUEHHUE 3a TPAHUILY, M IPUIVIAIIAIOT OMBITHBIX 3apyOeKHBIX
HKCIIEPTOB M YUYEHBIX, KOTOPbIE MOTYT YIPaBIATh (PUPMaMHU, yIydIlaTh METOIbI pabOThl MECTHBIX
COTPYIHUKOB U MOBBIMIATH 3()(HEKTUBHOCTH pabOThl COTPYAHUKOB MPEANPHUATHI, YTOOBI YBEIUYUTh
obopot kommanuu [1].

Kpocc-koMMyHuKalus TPUHOCUT HE TOJBKO HEOTpPaHWYEHHbIE MEPCHEKTUBBI Pa3BUTHS, HO U
MOXET BECTH K KPOCC-KYJIbTYpHBIM KOH(IUKTaM. Eciii 3Tu KynbTypHble KOH(IMKTBI HE MOTYT OBITh
MIPABWJIBHO MOHSATHI U U3yUY€HBI, 3TO OyAeT MPUBOAUTH K HEOIATrOMPHUSATHBIM MOCIECTBUSIM, TIOITOMY
HEOOXOIMMO YCTpaHATh Oapbepbl HEJONMOHMMaHHE M JaXke BpaXXKAeOHOCTH, HCKaTh ooliee,
MPUHUMATH PA3IUYHOE U CTPEMUTHCS K COCYIIECTBOBAHUIO M PA3BUTHIO YEJIOBEYECTBA, CTPOUTH
[IMBUIIM30BAaHHOE ¥ TAPMOHUYHOE YelloBeueckoe oomecTBo [2, 3].

[Tpu ycnoBusix moOaabHONM HHTErPallii KPOCC-KYJIBTYpHbIE KOMMYHUKALMOHHBIE e TEIbHOCTH
B oOmactu (U3MYECKOM KyJabTypsl M CHOpPTa Tak ke pacmmpsitorcs. Kpocc-KynbTypHas
KOMMYHHUKaIUsl CIIOCOOCTBYET NPOJABIKEHUIO HHTEpPHAIMOHAIN3aluu B 00nacTu (u3HUeCcKoit
KyJBTYPBl M CHIOPTA, MEKHAIIMOHAJILHBIE OOMEHBI U JIEATEIFHOCTH B CIIOPTE TaK K€ CIIOCOOCTBYET
KpPOCC-KYJIbTYpHOH  KOMMYHMKAIIMEH, YKpPEIULIIOT  JUIUIOMAaTUYECKWE OTHOLIEHUS  MEXKAY
cTpaHamu [5].

Bunbl kpocc-KyabTypHBIX KOMMYHUKAIIMOHHBIX AESITEIbHOCTEH B cepe hu3nYecKoi KynbTyphl U
CIIOpPTa B OCHOBHOM BKJIIOYAET CJIEAYIOIINE B ce0s :

1) Ummopt u skcniopT BUa0B criopra. Hampumep, 6ackeT601 Bo3HHK B mitate Maccauycerc, CIIA,
u Ob1 cozman Jxeiimcom Heiicmurom 21 -ro gexabpst 1891 roma, a cerogus 6ackeT00n1 MMeeT
OTPOMHYIO MOMYJISIPHOCTH BO BCEM MUDE.

2) 3apyOexxHast murpamus crnoprcMeHoB. Hampumep, cormnacHo panHsiM  CIHA  ocrarorcs
KpyIHEHIITUM JKcropTepoM OackeTOonmmucToB. B HacTosmiee BpeMs 3KCHOPT OacKeTOOIMCTOB
BBICIIIETO0 MacTepcTBa coctaBisieT 77, 3% [4], Ha Bropom Mecte Haxomutcs CepOust - 69%, s
cpaBHEHHUs dKcropT OackerdonucToB U3 Poccun cocrasnser 16.1%, a u3z Kuras Tonbko 7.7%.

3) 3apyOexxnas murpanus TpeHepoB. Hampumep, usectnsiii Utanesuckuit gpyréommct u TpeHep
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Mapuemio Jlunmnu aenan cBo TpeHepcKyto kapsepy B Kutae B Teuenue 2012-2019 [6], a JIanr [Tunr
- KWTalicKas JIeTeHJapHas BOJICHOOINCTKA U TPEHEp BlaJeeT OOraTbiM TPEHEPCKUM OIBITOM 3a
rpaHuueit [6].

5) IlpoBemeHue MeXITYHAPOMHBIX CIIOPTUBHBIX MeponpusaTuil. KoanmdecTBo MexTyHapOmHBIX
COPEBHOBAHMI PACTET C KaXKJIbIM FOZI0OM, U CaMbIM KpYIIHBIM 10 MaciTaly ocTtatorcst Onumnuiickue
HOTPBHL.

6) MHoroHanuoHa bHas ASSITEILHOCTh U CIIOHCOPCTBO CIIOPTUBHBIX OpeH0B. Hanpumep, oTKpbiTHE
CnoptuBHbix Mara3uHoB Nike, Adidas, Puma u apyrux cnoptuBHbIX (pupm 3a rpanuuei. Tak,
cnoptuBHas ¢upma Nike crmoHcupyer cOopHyro Kurtas mo Oacker6oimy, cOopHbIE MO (QyTOOTY
bpasunumn, AHIIIUY U IPYyTUX CTPaH.

7) MexayHapoAHble BBICTYIUICHHSI CIIOPTCMEHOB U TOJJEP)KKA CHOPTUBHBIX IPOTYKTOB
WHOCTpPAHHBIX CIOPTUBHBIX (upMm. Hanpumep, mocemienus 38e3n HBA Bo Bpems TeTHUX KaHHUKYI
Kutas. Amepuxanckuii Oacketbonmuct Muxasme TomricoHn 3akmouun KOHTpakT ¢ Kwuralickoit
CHOpTUBHOMU (hupMoii Anta.

B kauecTBe OCHOBHBIX MOTHBOB KPOCC-KYJIBTYPHBIX 00MEHOB B cepe pusnueckoit KynbType u
CIIOPTY TaKHe KaK CTPEMIICHUE CIIOPTCMEHOB TOBBIIICHHSI YPOBHS CBOETO CIIOPTUBHOTO MAacTEPCTBA,
a Tak ke 0oJsiee BBITOJIHbIE MaTepuajIbHbIE yCIOBUSL.
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